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   Brett King is the bestselling author of the groundbreaking 
books Bank 3.0 and Bank 2.0 and strategic advisor to the global 
financial services sector. He is an International Judge for the 
Asian Banker Retail Excellence Awards and for the Middle- 
East Business Achievement Awards. A keynote speaker at 
leading global events for financial services and innovation, King 
is an acknowledged expert on innovation, customer experience 
and channel distribution strategy including understanding the 
fundamental shifts in consumer behavior. If Bank 2.0 took the 
financial services world by storm and became synonymous with 
disruptive customer behavior, technology shift and new banking 
models, in Bank 3.0, King looks at the latest trends that are 
redefining financial services and payments.  
 

“Institutions who hold on to the 
belief that physical branches 

remain at the core of what the 
brand does, will not adapt easily 

easily to the customer of 
tomorrow” 

King publishes regularly in his role as industry advisor on the 
Huffington Post, Internet Evolution, FinExtra and his own 
personal blog Banking4Tomorrow.com. He has been featured on 
Bloomberg TV, BBC, CNBC, Wall Street Journal, Financial 
Times, The Economist, The Asian Banker Journal, and SBC to 
name a few. He also runs User Strategy, a boutique 
consultancy focused on improving customer interaction for 
leading financial services companies and businesses. 
 
King previously led the Asia division for Modem Media/
Digitas (part of the Publicis Group) and the E-Business 
service line for Deloitte (Financial Institutions Industry focus). 
His clients include HSBC, Citigroup, UBS, Standard 
Chartered, Abu Dhabi Commercial Bank, EmiratesNBD, 
BNP Paribas and many more. 
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Specific topics 
 
Ø  How Customer Behavior & 

Technology is changing Banking 

Ø  The Big Shift  
Ø  Banking 
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General topics 
 

Ø  Management 
Ø  Marketing and Branding 
Ø  New Technologies 
Ø  Strategic Planning 

Ø  Marketing and Communication 
Ø  Sales and Multimedia 

Books 
 

Bank 2.0. How customer 
behavior and technology 
will change the future of 
financial services. 
Marshall Cavendish, 2010 

Bank 3.0. Why banking 
is no longer somewhere 
you go, but something 
you do. 
Marshall Cavendish, 2012 


