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   Álex Rovira Celma is one of the most prestigious Spanish 
writers internationally. His works, translated into more than 35 
languages, have been bestsellers in every country they have 
been published. 
 
He is the author of Letter to me, a book that has been 
translated to nine languages and has sold more than five 
hundred thousand copies. He is also co-author of Good Luck, 
which gained unprecedented success in the Spanish non-fiction 
literature. It has been translated into thirty-eight languages, has 
sold nearly four million copies and won the Shimpu Award to 
the best book of the year in Japan in 2004. 
 
Another one of his works to be highlighted is The Seven Powers, 
which first edition is the biggest book with a business narrative 
printed ever in Spain (one hundred thousand copies). It was 
also launched in ten more languages and went over five hundred 
thousand copies were printed worldwide in its initial run. This 
book was considered by the University of Wharton (USA) as 
one of the ten best business books published in 2006. 

“The main thing is to avoid 
resignation, abandonment, self-pity. 
It is not so important what happens 
to you, but the meaning you give to 

those things happening to you” 

His latest book, La Buena Crisis (The Good Crisis), published in 
2009, is the latest volume of a trilogy consisting of The Good 
Life and The Good Luck, and offers the keys to a transformation 
using the learning generated in times of crisis. Rovira is a 
regular contributor to various media, both domestic and 
foreign, among which El País, Cadena Ser and the prestigious 
Japanese magazine Psiko Psychology. Rovira was also 
awarded with the Torrevieja City Award in 2009, for La última 
respuesta (The Last Answer) co-written with Francesc Miralles. 

Books 

The Seven Powers 
Pearson Educación, 2003 
 

Specific Topics 
 
Ø  Good Luck  
Ø  Diference between Luck and 

Good Luck  
Ø  Team Work 
Ø  Power and Inner Strength 
Ø  The Power of Fear vs The Power 

of Love 
Ø  Beyond the Strategy. What is 

the Meaning of Our Business? 
Ø  The Fear of Losing Makes Us 

Lose 
Ø  Psychology Creates Economy  
Ø  Adaptive Leadership 
Ø  A New paradigm: Cooperating 

Instead of Competing 

The Labyrinth of 
Happiness 
Aguilar, 2007 
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The Good Luck 
Jossey-Bass, 2004 
 



As a speaker, his topics are related to psychology, philosophy, 
sociology, and business management, being a prominent speaker in 
relevant forums throughout Europe, America and Asia. He has shared 
stages with personalities such as Rudolph Giuliani, Madeleine Albright, 
Alan Greenspan, Tom Peters, Michael Porter, Philip Kotler, Daniel 
Goleman, Kenichi Omaha, W. Kin Chan, Edward de Bono, Masaru 
Emoto, Ekhart Tolle, Francis Ford Coppola and Alejandro Jodorowsky, 
among others. Along with his work as a writer and lecturer, Rovira has 
also worked at several prestigious academic institutions such as 
ESADE where he is Director of Executive Education Programs. He's 
also director of leading domestic and foreign companies, foundations 
and NGOs. 

www.thinkingheads.com 

www.thinkingheads.com 
Madrid Alfonso XII 24 5º / 28014 - Tel 91 310 77 40 | Fax 91 522 53 05 
Barcelona Carrer de Llauder 4 1º / 08003 - Tel 93 184 53 63 | Fax 901 955 245 

GOOD LUCK  
 
This conference deals with the following aspects: 
 
- Differences between luck (randomness) and Good Luck (existential 
posture). 
- Common characteristics of the creators of Good Luck. 
- Creation, management and development of Good Luck. 
- A new definition of the concept Chance. 
- Teamwork and creation of circumstances for Good Luck. 
- Development exercises. 
 
THE SEVEN POWERS 
 
The conference based on the book with the same title covers the 
following aspects: 
 
- Power and inner force, main assets of personal development and 
prosperity. 
- Attitudes which transform reality: courage, responsibility, purpose, 
humility, confidence, love and co-operation. 
- The power of fear against the power of love: from resignation to 
transforming action. 
- Common characteristics of the creators of power. 
- Relation between power, prosperity, realization and good luck. 
- Practical applications of the Seven Powers. 
- Development exercises.  
 
 
 
 

“If human relations are good, there are 
few things more powerful than a true 

friendship to keep on however difficult the 
circumstances may be” 
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This  content, either in conference format or as a training course, 
covers knowledge of the psychological mechanisms of the different 
human personality structures, the Psyconomy. It’s an entertaining 
speech of great practical use, that provides tools to manage talent, 
commitment, motivation and creativity taking into account the 
differences of everyone’s way of being. The principal ideas are: 
 
- We cannot not communicate: what are the codes of communication 
essential and almost never explained in any process of human 
relations. 
- Psychology creates the economy. What we believe individually and 
collectively is what we create. The importance of knowing the 
individual and collective unconscious and how to gain access to it. 
- Fear of losing makes us lose. The mechanisms of fear and their 
impact on human relations . 
- Identification and optimal management and development of the 8 
different individual and organizational personality structures. How to 
develop paths of realization in each person taking into account their 
natural talents and their personality profile. 
- How to create teams in which synergy is created naturally 
- What are the keys of psychological benefit giving rise to economic 
benefit. 
- Practical application exercises . 

SELF MANAGEMENT 

LETTERS TO ME 
 
Letters To Me, with more than 500,000 copies sold in more than 30 
countries, is not just a book for personal development and change. It 
has been number one in sales in various countries and many 
prestigious large entrepreneurial organizations have been inspired by 
it in the designing of their Mission, Vision and Strategic Plan and 
executive conventions. This conference covers the following aspects: 
 
- The essential and almost never answered question is: What binds us 
together? 
- Beyond strategy: What is the “Sense” of our business? 
- The importance of a Shared Vision for the generation of synergies 
and co-operating intentions. 
- The permissions necessary for change and individual and 
organizational prosperity. 
- From adversity to opportunity: mechanisms of transformation of 
threats to the creation of positive circumstances. 
- The elements which generate commitment, loyalty, devotion and 
creativity. 
- Practical exercise: creation of the life guide of our business.  
 


