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La tienda (online u offline) puede ser el gran 

elemento de éxito si se acierta en el enfoque o puede ser el elemento que impida la 

evolución”.

https://www.forbes.com/sites/chriscancialosi/
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https://www.forbes.com/sites/chriscancialosi/2019/03/21/how-blending-brand-and-culture-can-impact-the-customer-experience/#5005cec21f8c
https://www.forbes.com/sites/chriscancialosi/2019/03/21/how-blending-brand-and-culture-can-impact-the-customer-experience/#5005cec21f8c
https://www2.deloitte.com/content/dam/Deloitte/us/Documents/consumer-business/us-cb-retail-outlook-transition-ahead-2019.pdf
https://www2.deloitte.com/content/dam/Deloitte/us/Documents/consumer-business/us-cb-retail-outlook-transition-ahead-2019.pdf
https://www.mckinsey.com/~/media/McKinsey/Industries/Retail/Our%20Insights/Perspectives%20on%20retail%20and%20consumer%20goods%20Number%207/Perspectives-on-Retail-and-Consumer-Goods_Issue-7.ashx
https://www.mckinsey.com/~/media/McKinsey/Industries/Retail/Our%20Insights/Perspectives%20on%20retail%20and%20consumer%20goods%20Number%207/Perspectives-on-Retail-and-Consumer-Goods_Issue-7.ashx
https://www.mckinsey.com/~/media/McKinsey/Industries/Retail/Our%20Insights/Perspectives%20on%20retail%20and%20consumer%20goods%20Number%207/Perspectives-on-Retail-and-Consumer-Goods_Issue-7.ashx
https://www.mckinsey.com/industries/retail/our-insights/whos-shopping-where-the-power-of-geospatial-analytics-in-omnichannel-retail
https://www.mckinsey.com/industries/retail/our-insights/whos-shopping-where-the-power-of-geospatial-analytics-in-omnichannel-retail
https://www.ey.com/en_gl/growth/future-consumer-now
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